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• Q2 sees significant resurgence of interest in Bordeaux, with First Growths leading the way 

• Both Asia and the US experiencing considerable demand 

• Despite increased interest and sales, BI Index encounters another fall (3.5%) 

• 2013 EP Campaign performs very poorly 

• Burgundy remains strong whilst Champagne, Italy and Rhone fall back slightly 

 

 

Overview of the Market 

 

The Empire strikes back  

 

In Q1 2014 it was the ‘other’ regions that held the limelight with strong showings from Italy, California, Rhone 

etc. All that was reversed in Q2 as Bordeaux stormed back with one of its strongest periods in more than 2 

years (62% total turnover by value).  Indeed, in trading more reminiscent of 2010 than 2014 it was the 1
st

 

Growths and Lafite/Latour in particular that led the surge. A whopping 63% of Bordeaux turnover was 

attributable to the 1
st

 Growths as hefty clips of prime claret found new homes. Away from the 1
st

 Growths 

there was a generally robust, if mixed, performance with Petrus, Las Cases and Montrose all showing as well 

as Pontet Canet and Pichon Baron did poorly. 

 

Beyond Bordeaux, Burgundy remained strong (up 13% on Q1) with DRC and Rousseau again sitting pretty at 

the apex (40% by value). In this quarter they were supplemented by some lumpy and chunky Jayer, Coche 

and Meo Camuzet trades giving a welcome impression of diversity. Champagne, Italy and the Rhone suffered 

sharp relative and absolute reversals as they retreated to more ‘normal’ levels following the confluence of 

new releases and broadening horizons that lit up the back end of 2013 and early 2014.  

 

Emergence of new markets, re-emergence of old friends 

 

In a post-bubble environment it is always sensible to look at the location of buyers when we observe a spike 

(above all in Bordeaux) buying. This quarter’s increase in trade was strongly focussed on the export trade 

with sales to Asia based clients increasing 10% on Q1. The location of buying was interesting in that all the 

established markets (GB, HK, Singapore etc) saw material falls whilst newer markets, to BI at least, 

(Indonesia, China, US etc) recorded sharp up-ticks, which, perhaps, again illustrates the observation that 

newcomers more often than not start with Bordeaux. What happens thereafter is far less consistent.  

 

En Primeur: Bit Part Player 

 

Overall trade for the period was up a little over 3% which is pretty much in line with expectations given the 

timing of En Primeur. That said the days of EP making a substantial contribution to total activity appear to 



 

have well and truly passed. The combination of unexciting wines, small production and insensitive pricing led 

to the weakest campaign most UK merchants have seen in a decade. With EP turnover down by over 50% it is 

fair to describe it as at best a distraction and at worst an embarrassment. A handful of wines, such as Lynch 

Bages and Lafite, had respectable sales but they were dwarfed by the shocking failure of one-time stalwarts 

such as Cos, Montrose, Las Cases etc. It’s tempting to blame the system in circumstances such as these but as 

long as the consumer recognises EP for what it is – a fabulous marketing exercise – and the producers 

reintroduce some awareness  of value – to misquote the famous Clinton campaign slogan “it’s the price, 

stupid” – then reports of its demise will be greatly exaggerated. 

 

Two-Tier Recovery? 

 

Given the general tone of positivity it will come as a surprise that Q2 recorded yet another fall (3.5%) in the BI 

index, the steepest in 2 years. The year to Q2 2014 has seen the index come off some 9%. Over the same 

period the 1
st

 Growths have forced the market down with pull back of 13% (led down surprisingly by Latour 

which has suffered the most). Consistent with the theme of recent quarters it was the young wines, lacking as 

they do any meaningful consumption buying, which continue to suffer the most (see chart below). Whilst 

prices for mature stocks are far more stable and with the first suggestions of some supply constraints 

emerging, it remains likely that the broader market will struggle for confidence until the key vintages of 

09/10 find a stable clearance point. That point is still a little way off it would appear. 

 

 

 


