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• Q3 sees small drop in price, sharp fall in turnover  

• Bordeaux share of BI turnover drops below 50% 

• Drop-off in China combined with significant one-off trades give lack of coherence to quarter  

• Champagne continues to appeal to investment buyers 
 

Overview of the Market 

 

If Q1 2013 was the hope and Q2 the fear, Q3 was the dreaded ennui. Prices edged marginally down in the 

period but the big story was the sharp drop off in turnover. Accepting that the dog-days of summer are rarely 

characterised by their buoyancy, September at least typically enjoys a ‘back to school’ energy that in part fills 

the void. Not so this year; alas, as the much heralded Autumn Festival activity largely failed to materialise. 

Indeed, this shortfall reflects and reinforces two of the most important themes to have emerged over the 

recent past: the relative decline of Bordeaux and, more recently, the weakness of the China market. 

 

The Wine Market in More Detail 

 

To theme one, it is striking that, for the first time in many years, the share of BI turnover represented by 

Bordeaux dipped below 50%. Led down by steep falls in Lafite volumes (and to a much lesser extent prices) 

the picture would have been even more pronounced had it not been for some boisterous (but isolated) 

Petrus trades. The share of total turnover represented by the 1
st

 Growths also fell from over 30% in Q1 to 

under 25% in Q3 – a number approaching a third of that experienced at the height of the bull-run in 2010/11. 

As has been mentioned previously, much of this trend is positive as it simply reflects a broadening of the 

market as demand for Burgundy, Champagne etc. chips away at the exceptional dominance that Bordeaux 

has enjoyed over the last 5+ years. Indeed Q3 was interesting for not just the weakening of Bordeaux sales 

but also for that of Burgundy. Is it possible that 3 years of context defying price increases has weakened the 

resolve of the devoted Roumier, Rousseau, Coche etc buyer? Time will tell but there is certainly some profit-

taking underway already. 

 

On theme two, many cynical voices have been raised about the crackdown on ‘conspicuous consumption’ 

and graft in China but, in so far as fine wine is concerned, there seems to be some substance to the initiative. 

The various jurisdictions of the People’s Republic were seemingly the primary destination for 1
st

 Growths 

from (perhaps) 2011 to 2013. In many instances the wines were purchased with little or no regard to an end-

user, the consequence of which was to thoroughly clog the supply chains and, in some instances, 

unceremonious dumping. Add to this a hostile political environment, or perhaps a reappraisal of future 

requirements, then it is perhaps unsurprising that we saw a fall of nearly 15% in China/HK sales as a 

proportion of total turnover. Looking at what China buys then: it remains dominated by Bordeaux (nearly 

65%) with Burgundy a distant second (15-20%) and Champagne best of the rest at a little over 5%. For 

whatever reason, it is, on this data, still reasonable to describe the principal markets of Asia as Bordeaux 

dominated, although to an ever diminishing degree.  



 

 

Footnote: Glass Half Empty… Flute Half Full 

 

With large turnover from the likes of Opus One and Sassicaia, and one-off mega trades of Rousseau, Jayer 

and Petrus, it was very much a period enlivened by the idiosyncratic rather than the conventional. That said, 

the quarter’s star turn again came from Champagne where the release of new vintages of Dom Perignon and 

Comtes de Champagne led to some serious activity. At around GBP80 and 60 respectively per bottle, it’s not 

difficult to see why new vintages from the leading houses have proved so appealing to investment buyers. 

The challenge, as ever, will be at the point of divestment where deep positions will invariably take time to 

work through.  

 

As we head into the final quarter of 2013 there is little optimism on show as sellers continue to surface and 

buyers focus on matching orders rather than building positions. Despair would be misplaced but it is 

increasingly clear that the periods of abundance are invariably matched with periods of fallow.  

 

 


