
 

 
 

Bordeaux Index Quarterly Report Q3 2010 

A pause for breath… 
 
With the mania of En Primeur falling primarily in the previous quarter, prices in Q3 2010 were always 
destined to be subject to pause and reflection. The pyrotechnics of the campaign had at times slipped 
into pure rapaciousness and the fug of hangover that came in its wake was perhaps inevitable. The 
Bordeaux Index struggled up just 1.2% on the quarter, taking the increase for the year to date to 
23.5%. 
 
The main event of the quarter was the Mid-Autumn festival which, after a slow start, helped push up 
turnover substantially (over 60% up on the year previous). Fortunately sellers were also out in 
reasonable force (in order to pay the 2009 bills perhaps?!) and, together, a pleasing balance of flat 
prices and plenty of turnover was achieved. But as the flow was predominantly from legacy holders to 
physical export there was a palpable tightening in available stock levels towards the end of the 
period.  
 
The percentage of turnover attributable to the Big-Nine again surpassed the 50% mark as Lafite 
continued to dominate the spectrum (it’s 23% was bolstered by a large component of 2009 trading). 
Elsewhere stability reigned as Haut Brion/Margaux/Mouton traded at similar total value a little way 
behind Latour. Those anticipating the revival of Cheval and Ausone will have to remain patient for 
some time yet. It is interesting to note that the percentage of turnover attributable to 1

st
 Growths has 

advanced from 42% in 2008 to today’s 50% and seems to give the impression of a progressive 
narrowing in the scope of demand. However, given that 1

st
 Growth prices have substantially 

outstripped the broader market during this period it speaks, in fact, more of a stable or broadening 
market than a contracting one. 
 
Indeed looking at some of the top-traded wines for the period we can see a number of non-1

st
 Growth 

interlopers such as Dom Perignon, Clinet and, most notably, the second wines of Pavillon and 
Carruades. The ascent of Carruades is already several years in the making but shows little sign of 
evaporating entirely. It doesn’t seem so long a go that we scoffed at the idea of top-vintages pushing 
through £1500 a case (about 18 months ago) but with all vintages topping £3000 it’s anyone’s guess 
where this madness will end. Similarly, contemporary vintages of Pavillon are up over 140% this year 
and give every impression of only heading further north as the Asian inspired yearning for 1

st
 Growth 

drinking without the (full) price gathers steam. Returns from the Petits of Mouton and Cheval are also 
material but lag the Lafite/Latour/Margaux trio by a large margin. Of the two laggards, the Mouton 
trade certainly looks the most likely to gather pace in the near term. 
 
Another interesting trend of recent quarters has been the relative out-performance of ‘off-prime’ over 
‘prime’ vintages. Taking Lafite as an example, Q3 saw an ‘off-prime’ appreciation of 7% against a 
‘prime’ appreciation of just 2.5%. Similarly if we look at the percentage of turnover that ‘prime’ and 
‘off-prime’ represent then we see a surge in the ‘off-prime’, from 19% in 2008 to 26% today. Results 
are comparable, if less pronounced, across the other 1

st
 Growths. In short, we are seeing a reversal 



of the out-performance of ‘prime’ and iconic wines that characterised the initial growth period of the 
fine wine market from 2005-2007. This trend directly reflects the increasing importance of the Asian 
market where brand, more than Parker/Vintage etc., drives buying habits. Sales to the region have 
leapt from a little over a 1/3 in 2008 to a little under 2/3 in 2010. In many ways this secular shift in 
demand is a healthy one as it speaks strongly of a consumption driven market. 
 
Looking forward it seems that this relative squeeze on the ‘off-prime vintages’ is unlikely to be 
alleviated by the 2010 vintage, which promises to be of high quality, limited size and, thus, ambitious 
price. Indeed, if anything we find ourselves in the (superficially) paradoxical situation of having an 
excess of ‘prime’ vintages (cellars are and will continue to be well stocked with 2000/2005/2009) and 
a real shortage in ‘drinking’ vintages. Indeed going a little further we might say that the rarity value of 
the great vintages will inevitably fall as a result of its increasing ubiquity and with it the price-premia 
they command will also continue to diminish. All of which argues for caution on the 2009/2005s, and 
efforts to build positions in 2001/2004s where they can be found and in the 2007/2008s where the 
brands and prices are right. 

 

 

 


